BE EVERYWHERE

Get your video to all of your customers’ screens.
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CAPTURE MORE REVENUE

Employ multiple monetization strategies at once.

REVENUE RULES IN DIGITAL VIDEO, AND HYBRIDITY HELPS YOU EXTRACT
MORE VALUE OUT OF EVERY ASSET.
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OPTIMIZE YOUR BUDGET

Advertisers need to maximize every dollar in order to create a winning campaign
that doesn’t break the bank, including post-production services.
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UTILIZE INNOVATIVE TECHNOLOGY

Place ads at the beginning of the content playback.

SERVER-SIDE AD INSERTION (SSAI}
MAKES YOUR AD PART OF THE CONTENT
[PROTECTING IT FROM AD BLOCKERS)
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BLOCKING ADS THAT REPEATEDLY
VIOLATE STANDARDS SET

FORTH BY THE COALITION FOR BETTER ADS.

STREAMLINE THE EXPERIENCE

Provide a seamless viewing experience.

MONETIZATION METHODS RELY SIGNIFICANTLY

ON A RELIABLE VIEWING EXPERIENCE, STARTING WITH
— A SEAMLESS WORKFLOW OPERATION AND PLAYBACK®: —

0 \ 0
] 2% | So- S2.17

ARE VERY IMPORTANT TO A VIDEO BECAUSE IT TOOK
STREAMING VIDEO EXPERIENCE TOO LONG TO LOAD
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BECAUSE OF STALLING DUE TO PLAYBACK DUE TO POOR
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HYBRIDITY MAKES THE COMPLEXITY OF

MONETIZATION SEEM SIMPLE AGAIN.

_ INNOVATING FROM THE INSIDE OUT.
(7 THAT'S THE COMCAST DIFFERENCE.

COMCAST S TECHNOLOGY SOLUTIONS

WWW.COMCASTTECHNOLOGYSOLUTIONS.COM
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